
   “Focus on your action and the 
result will follow”.  This, from the 

Bhagwad Gita, was in my mind 
as I prepared my Bollywood 
Speech for the humorous speech 

contest. 
   Initially I had thought that 

speaking about Bollywood 
would be a risk, because it 

might not be appealing for 
everyone.  I was so surprised 

with the reception it received 
that I really started believing in 
its potential. 

  But, I had to clear the competi-
tion at home before even think-

ing further.  I enjoyed my peers’ 
speeches, and would like to 

thank them for teaching me so 
much about facing challenges in 

a positive way.  If not for them, I 
wouldn’t have practiced the 
speech twice a day for almost 

two months. 
   The speech did well because 

it was an unusual breath of 
fresh air.  Colm Kehoe told me, 

“You are solely responsible for 
bringing Bollywood to Europe!“ 

   Although the journey left me 
with a lot of memorable mo-
ments, like holding the second-

place trophy, the most heart-
stopping moment came when 

my flight to Bonn got delayed.  I 
finally managed to get to the 

semi-finals only 10 minutes 
away from disqualification.  

That was too close! 
   There were a lot of challenges 
along the way.  The biggest one 

was reducing a 200 minute 
Bollywood movie to a 7 minute 

comic précis.  And after I’d done 
that, it still wasn’t easy to keep 

the same speech fresh through-
out 4 competitions.  I kept mak-

ing little changes to spice it up, 
but that added the challenge of 
gauging audience reactions to 

different things, and making the 
necessary adjustments. 

   The skills gained at Toastmas-
ters, like time management, 

presentation, and listening, are 
crucial when you’re competing 

with some of the best speakers 
around.  
   Anxiety, stress, criticism, nerv-

ousness, anger and panic are 
some of the emotions I felt dur-

ing the process.  If you ask, “is it 
worth it?” the answer is a re-

sounding “Absolutely”, because 
along with those difficult emo-

tions come joy, appreciation, 
applause, laughter and love.  
Winning makes the experience 

special, but if you ask any of 
the contestants, they’ll tell you 

that participating in the contest 
itself is a very special sort of 

journey.  You can make that 
journey, too.  You just have to 

decide to do it! 
   As Mahatma Gandhi said “ 
You never know what results 

come out of your action but if 
you do nothing, there’ll be no 

result.” 
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   There’s nothing like a great Christmas party! On 
the 1st of December the Toastmasters of Barcelona, 

Areas H1 and H2, as organized by Iñaki Eguuiarte 
Gutierrez of Agora Almeda, Prince Duah of BCN 
Pride, Magdalena Guillén of Barcelona Toastmas-

ters, and Adela Bielsa of Prestigious Speakers, met 
in the Safir Restaurant to celebrate a successful 

year.  Everyone wondered:  was this going to be 
the last Christmas party ever — before the apoca-

lypse, as had been announced? 
   As we all well know now, it wasn't.  But it was an 

evening of great fun.  Besides some very original 
games, and of course a lot of improvised  

speeches, we didn’t forget the most 
important things:  Coming together, 

dancing, singing, and getting to 
know one another better.   

   During the night we also got a 
great hint about the best possible 

Christmas present for a Toastmaster: 
members of Barcelona's Toastmaster 
Clubs presented “Rhetoric – The 

Public Speaking Game”, which was 
conceived by Florian Mueck, of 

Prestigious Speakers, and John Zim-
mer. 

   Some of us really did not want to 
go home — since it might have been 
the last celebration of all time — 

and didn't leave the restaurant be-
fore 5 in the morning, taking with us 

memories of a legendary Toastmas-
ters night.  
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A Great Christmas Party 
By Wolfgang Harbauer, Vice-President, Public Relations, Sagrada Familia Toastmasters 

Upcoming Events: 

Friday 5 April – Saturday 7 April: Area 

Conference in Mallorca, including 

speech and evaluation contests and a 

demo meeting.   Keynote speech by 

Olivia Schofield. 

www.oliviaschofield.com 

Roles remain to be filled.  Contact your 

club president for details. 

Find out about other Toastmasters 

District 59 events, as well as reviews of 

past District conferences at http://

www.district59.org/events/calendar/  

Wolfgang Harbauer  is Vice-
President, Public Relations of 

Sagrada Familia Toastmasters. 

http://www.oliviaschofield.com
http://www.district59.org/events/calendar/
http://www.district59.org/events/calendar/


   When last year’s Area 
Governor, Angela Dunbar, 

conceived of an Area news-
letter for the Toastmasters 
clubs in Barcelona and Mal-

lorca, I’m sure she did not 
imagine what it would be-

come. 
   A newsletter full of oppor-

tunity, of showing us what we 
have done and what we can 

do. A newsletter that was 
crowned Best Newsletter of 
District 59 – that’s most of 

Western Europe – at the 
District Conference in Bonn in 

November last year. A news-
letter to be proud of. 

   Much of our thanks for 
what we have today should 
go to the man who collected 

that award in Bonn, in front 
of over 300 Toastmasters 

from across Europe:  Sebas-
tian Lora.  

   Thanks Seb, you have 
handed over a wonderful 

newsletter to the new Editor-
in-Chief, Arthur Waters. 

   As the Mediterranean Spirit 

has grown, so have the clubs 

that it represents. Now there 

are two Areas, not one, with 

more clubs now and even 

more on the way.  However, 

the founding philosophy re-

mains the same: this is YOUR 

newsletter. 

   As Arthur says, everyone 

likes to read about their 

friends, and everyone likes to 

read about themselves even 

more. So I encourage you to 

read, write and contribute. 

   Got feedback?  Go to: 

http://tinyurl.com/d544my8 

tom).  Then the TM repeats 
the process for each speaker. 

After the Speakers, the Oral 
evaluators present.  There 
may be a break here, or the 

meeting may continue on to 
the Table Topics.  The TM 

presents the TT–Master & 
Evaluator.  After the TTs & 

Evaluations, the General 
Evaluator introduces the Role 

presentations.  
   Lance Miller, World Cham-
pion of Public Speaking 

2005 wrote an article in the 
May issue of Toastmaster 

about how weak clubs usually 
do not follow the basics. For 

example: starting the meet-
ing late to accommodate 

latecomers is unfair to those 
who did show up on time, and 
indicates a weak, sloppy 

club. Hold regular committee 
meetings, even if, due to a 

low number of officers, you 
try to get by with meeting 

over the internet.  Sorry, but 
you need to meet face-to-

face with those who do the 
work. This is very important 
for a strong club. Quality is 

measured by the Distin-
guished Club Program;  it’s 

only a measurement tool, but 
a very useful one, which is 

why TMI uses it to judge re-
sults. 

   Some clubs — maybe if 

As Division Governor for 
Spain for this Toastmasters 

year of July 2012 to July 
2013, I would like to say, 
first, that I always work 

through the Area Governors 
(AGs).  Spain has four:  H1- 

Jeff Singer;  H2- Cormac 
Walsh;  H3-Eva Endress;  H4-

Colm Kehoe. 
   As I write, there are 20 

clubs chartered in the coun-
try, plus a new club, Altamira 
in Santander, which just re-

ceived its charter in the fall. 
   My PLAN for the year is 

simple, emphasizing Club 
Quality.  I will encourage 

club presidents to get back to 
basics, should they, per-

chance, have strayed. This 
means starting on time and 
following the standard TM 

Agenda.  The TM of the Day, 
having prepared his/her 

role, says something about 
each speaker, welcomes the 

guests, introduces the Roles 
(e.g., Timer and Ah-counter), 

presents the Theme of the 
Day, then presents the pre-
pared speeches, giving some 

background about the speak-
er, letting the Oral Evaluator 

state the speech objectives, 
presenting the Speaker, then 

giving 2 minutes to the Oral 
Evaluator (and to the audi-

ence, if that is the club cus-

they are new, or at a dis-
tance from other clubs — 

may have a rebellious or 
independent streak or atti-
tude toward the Area, Divi-

sion, or District. Why should 
they care? They’re doing 

their thing. This is understand-
able, but it can require a lot 

of "selling" on the AG’s part 
to get them back into the fold 

with the rest of us. It’s not an 
easy task! However, the AGs 
and I are aware of this, and 

we make the effort. Some 
Company clubs — there are 

three in Division H (Coty and 
HP in Barcelona, and Ericsson 

R&D in Madrid) — have 
unique situations; initially they 

do not have in-depth experi-
ence, and the AGs and I 
need to visit their meetings as 

frequently as possible. This 
too is part of the PLAN for 

quality clubs. 
   There are several possible 

new clubs being planned:  
Oracle, a company club in 

Malaga and a University club 
in Madrid.  Upcoming Demo 
meetings are planned in Za-

ragoza, Vitoria, and Bilbao.  
A second club is possible in 

Santander, and interest has 
been shown in Oviedo & 

Valladolid.  So you can see 
that I, the DG, will not be 

sitting idle. 

Area Governor’s Message  
By Jeff Singer, H1 Area Governor  
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THE FOUNDING 

PHILOSOPHY 

REMAINS THE 

SAME:  THIS IS 

YOUR 

NEWSLETTER. 

— JEFF SINGER 

Jim Dodson, DTM, is Secre-
tary of both Excelencia Toast-
masters and Madrid Toast-
masters Club, and is Sergeant 
at Arms of Standing Ovation 
Club, all in Madrid, and is 
Governor of Division H, Spain 

A Message From Our Division Governor 
By Jim Dodson, Governor of Division H, Spain 

Jeff Singer, CC / ALB, is a 
member of Prestigious Speak-
ers Toastmasters and is H1 
Area Governor. 

QUALITY IS 

MEASURED BY THE  

DISTINGUISHED 

CLUB PROGRAM;  

IT’S ONLY A 

MEASUREMENT 

TOOL, BUT A VERY 

USEFUL ONE 

— JIM DODSON 
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The Roadside Rhetorician 
presents a series of articles 
discussing some of the more 

common rhetorical devices. 
   Now is the time for me to 

emphasize that the names for 
rhetorical devices are difficult 

simply because they come 
down to us from the ancient 

Greeks, who first developed 
the scientific art of rhetoric.  
Only a small percentage of 

the citizenry was literate, yet 
all citizens voted on important 

civic questions, including war 
and peace, so the study and 

practice of oral persuasion 
was of utmost importance.  The 

names weren’t designed to be 
intimidating;  they’re simply 
Greek.  This brings me to two 

of my favorite devices, which 
are often considered as a 

pair:  synecdoche and meton-
ymy.   

   Synecdoche happens when 
a part is named to refer to the 

whole.  “That herd has 200 
head of longhorns.”  Both 
“head” and “longhorns” are 

synecdochic:  the herd has 200 
entire cows, not just their 

heads, and long horns are the 
most identifiable feature of the 

breed.  Likewise, a good car is 
“a great set of wheels,” and a 

good suit of clothes can be 
“nice threads.”   
   Metonymy is similar but 

more abstract;  it uses an at-
tribute or characteristic to 

make a reference.  “Today the 
White House said…”  Wall 

Street and The City contain 
“mobs of suits.”  Royalty is “the 

crown,” and the judiciary is 
“the bench.”  “The pen is 
mightier than the sword.” 

   An imaginative identifier can 
be a strikingly effective way 

to convey a very great deal 
with a very few words.  Use 

your imagination, and have fun 
with them.. 

The Roadside Rhetorician - ”Devices to make your own” 
By Arthur Waters, Secretary, Prestigious Speakers 

Do you Easy-Speak? 
By Cristine R. Twarog is Sergeant At Arms of Sagrada Familia Toastmasters  

Goals”.  Click “Leadership 
Goals”; another window 

opens called “Set New Goal”.  
If you’re looking for HPL, 
select the 4th option, 

“Complete Project.”  When 
you select that button, anoth-

er drop-down appears;  
choose the last option, “ALS 

3: Completed High Perfor-
mance Leadership Pro-

gramme”.  Enter the date 
you’ve chosen. 
   If you’ve used Choice 1, 

then in that box on the right 
there’s a small chart with 3 

columns (Plan, Actual, and 
Remain) and 2 rows (Projects 

Needed and Weeks per Pro-
ject).  The number in the Plan 

column shows how many pro-
jects you have yet to do; the 
number in the Actual column 

shows how many projects you 
have actually scheduled;  the 

third number is the first minus 
the second.  The second row 

tells you how many weeks 
you have available to reach 

your goal. 
   If you’ve used Choice 2, the 
grid will give you the same 

information — but the head-
ings say “Speeches” when 

they should say “Tasks”.  The 
same information (Plan, Actu-

al, and Remain) and weeks 
available, appears in the 

progress columns.  The 

“Status” column tells you 
whether you’re within your 

target — “OK,” or “Behind,” 
or “At Risk” or have “Failed.”  
To edit your target date, 

click on the red pencil icon in 
the right-hand column, or as 

a last resort, delete the goal 
by clicking on the envelope 

icon.  In either case, it’s a 
good idea to talk to your 

VPE. 
   There are several pluses to 
using E-S:  the VPE will be 

informed about roles that are 
available and members who 

might be interested in partici-
pating in projects. E-S facili-

tates the VPE’s scheduling 
your 2 HPL speeches, and 

using it will help in finding 2 
or more Guidance committee 
members and 2 or more 

members to participate in 
your project. In turn, you can 

give participating members 
credit in their Competent 

Leadership (CL) manuals, 
Project 9, by filling out the 

2nd Mentoring form — they 
essentially act as your Men-
tors while helping you be-

come a better leader.  Final-
ly, other members can see 

your goal and ask you about 
it, which will spur them on to 

participate and help get 
things done. 

Happy Leading! 

You start the year with a list 
of Resolutions. Last year I 

started my High Performance 
Leadership (HPL) Programme.  
My resolution:  I targeted 

December 31, but I extended 
my deadline by 2 months — 

I’m hopeful I’ll be finished 
with it by the time this issue 

has been published.  You can 
see how far I´ve progressed. 

   Enter your Toastmaster 
goals in Easy-Speak (E-S) 
today or, ask your VP Educa-

tion (VPE) to do if for you. 
   Take as an example setting 

the goal of completing your 
HPL by 30 November 2013. 

Once you’ve logged into E-S, 
find the maroon bar.  You 

have 2 choices: 
1)  Click “My Participation”.  
A drop-down menu appears.  

Click “View my CL Progress” 
or “View my ALB Progress.”  

In the box on the right, click 
the + new goal button. 

2)  Click “This Club” — a 
drop-down menu appears.  

Click “Goals Chart”;  a grid 
appears.  Find your name in 
the left-hand column, then 

look to the far right-hand 
column, “Action,” and find a 

green + sign — click on it. 
   Now, with either choice a 

window opens offering 2 
more buttons: “Communicator 

Goals” and “Leadership 
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“AN IMAGINATIVE 

IDENTIFIER CAN BE A 

STRIKINGLY 

EFFECTIVE WAY TO 

CONVEY A VERY 

GREAT DEAL WITH A 

VERY FEW WORDS.”  

— ARTHUR WATERS 

Christine R. Twarog, 
ACG / ALB, is Sergeant 
at Arms of Sagrada 
Familia Toastmasters 
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“THERE ARE SEVERAL 

PLUSES TO USING 

EASY-SPEAK.” 

— CHRISTINE R. 

     TWAROG 



   I first read Stephen Cov-
ey’s The 7 Habits of Highly 
Effective People seven years 

ago, when I was in a low-
confidence slump. I’m so glad 

that I read it! The book is 
filled with insights which 

continue to resonate with me. 
   I thought it would be inter-

esting to discuss what Covey’s 
seven habits contain for high-
ly effective speakers.  
Habit 1:  Be Proactive 
   The proactive person takes 

initiative, and understands 
that success flows from mak-

ing positive decisions.  Don’t 
believe the myth that people 

who speak well are “born 
with it.” Instead, understand 
that your effectiveness as a 

speaker is a product of your 
decisions and actions. 

Habit 2:  Begin with the End 
in Mind. 

   [This] requires that you 
determine your core values 

(i.e. what matters most to 
you).  What is your desired 
end from speaking? (Think 

about your life’s mission, and 
how speaking can support it.) 

   Keeping your eye on your 
long-term speaking end will 

help you take the hard, but 
necessary, steps to achieve it. 

Use your long-term speak-
ing goal to guide short-term 
actions. 

Habit 3:  Put First Things 
First 

   The “first things” are high 
importance tasks which lead 

you toward future goals, not 
necessarily those things which 

are urgent at the moment. It 
is critical to avoid the temp-
tation to always focus on 

urgent tasks, and instead 
make time to devote to high-

er importance, longer-lasting 
activities. 

Habit 4:  Think Win/Win 
   The fourth habit advocates 
striving for mutually benefi-

cial solutions. Situations 
where both parties “win” 

tend to nurture relationships, 
while win/lose scenarios 

damage relationships. 
   If you haven’t improved 

your audience’s bottom line 
(financial or otherwise), 
you’ve failed.  Focus relent-

lessly on providing maxi-
mum value for your audi-

ence.  
Habit 5:  Seek First to Un-

derstand, Then to Be Under-
stood. 

   Audience analysis. 
   Instead of focusing on what 
you want to say, focus on 

what the audience needs to 
hear. Audience analysis (or 

just plain asking them) re-
veals the mindset of your 

audience. What is keeping 
them up at night? What 

problems do they have? 
What’s the source of their 
problem? What beliefs so 

they have? What are their 
values? What information do 

they need? 
   Once you truly understand 

your audience’s perspective, 
you will find it much more 

straightforward to craft your 
message to reach them. 
Habit 6:  Synergize 

   The sixth habit is about 
achieving synergy in your 

relationships, and in all inter-
personal interactions. When 

both parties commit to work 
together, the results can be 

greater than either party 
could achieve independently.  
Approach each presentation 

as an opportunity to work 
together with the audience to 

tackle a common problem. By 
embracing this mindset, you’ll 
be more likely to bridge the 

gap between you and the 
audience. You’ll be more 

likely to interact comfortably 
with them. Since you are on 

the same side, you’ll also feel 
less stress and thus be able 

to concentrate on providing 
full value.  
Habit 7:  Sharpen the Saw 

   “Sharpen the saw” is one of 
my favorite mantras. This 

seventh habit advocates bal-
ance in life, and spending 

time to rejuvenate yourself 
physically, mentally, emotion-

ally, and spiritually. For ex-
ample, regular exercise is a 
classic “sharpen the saw” 

activity; with a healthy body, 
you’ll be more effective in 

the other six habits! 
   Here’s just a small sample 

of rejuvenation activities: 
   Read speaking books and 

blogs to hone your know-
ledge.  Watch speakers who 
inspire you (like those at 

TED).  Reflect on past presen-
tations, review feedback, 

and take steps to improve. 
   Better physical fitness will 

give you more energy on 
stage, and more stamina.  

   A healthier diet consisting 
of more water, and less sug-
ar and caffeine drinks will 

improve the quality of your 
voice. 

   I highly recommend read-
ing The 7 Habits of Highly 

Effective People.  Embracing 
the habits will have a lasting, 

positive effect on your 
speaking and on your entire 
life. 

the team that I was going to 
need a great deal of help, 

and as I’m putting together 
this, my first issue, I’m learn-
ing just how much help I 

need.  I’m very grateful for 

   It’s with a profound sense 
of humility that I have taken 

over from Sebastian Lora as 
general editor of Mediterra-
nean Spirit.  Before I took on 

the task, I told everyone on 

a wonderful team.  As Jeff 
said, this is YOUR newsletter,  

so all of you are invited, 
urged, to contribute articles 
and ideas, and, if you’d like, 

to get involved. 

Editorial 
By Arthur Waters, Secretary of Prestigious Speakers and General Editor  
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“USE YOUR LONG-

TERM SPEAKING 

GOAL TO GUIDE 

SHORT-TERM 

ACTIONS” 

— ANDREW 

     DLUGAN 

Andrew Dlugan, editor and 
founder of the blog Six Minutes, 

is an award-winning public 

speaker and speech evaluator.  
He resides in British Columbia, 
Canada.  

Arthur Waters Is Secre-
tary of Prestigious 
Speakers and the gen-
eral editor of Mediter-
ranean Spirit. 

7 Habits for Highly Effective Speakers 
by Andrew Dlugan  (excerpted)  Read the full article at his blog Six Minutes: 
http://sixminutes.dlugan.com/7-habits-highly-effective-speakers/ 
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   ‘Last night rocked.’ 
   It’s music to my ears!  These 

were the words members 
used to describe some of the 
meetings we had last year.  

Now I hear these words all 
the time, because finally we 

have balanced the three 
main ingredients for a suc-

cessful meeting.  Now every 
meeting rocks.  A good meet-

ing  should be fun, educa-
tional and entertaining.  It’s 
easy to say, but like most 

things in life, it’s a lot more 
difficult to put into practice.  

It takes time, patience, cour-
age, and a lot of hard work 

to put the life force back into 
the meetings.  That’s what we 

were doing all last year.  
We laid the foundations for 
a strong environment, a solid 

base upon which our mem-

bers could grow.  We sowed 
the seeds of enthusiasm, and 
now they are flowering for 

all of us.  We changed the 
agendas, brought some vari-

ety with Guest Speaker 
nights, Toastmasters of the 

Month, Theme Evenings, and 
Table Topic Evaluations.  We 

launched Mediterranean Spir-
it, the Area Newsletter.  And 
most importantly, we learned 

to work together as a team.  
We gained some new mem-

bers and we lost a few, but 
we stayed on course.  

   And this year we opened 
the club to the Spanish 

speaking community, holding 
the 1st and 3rd meetings of 
the month in Spanish, and the 

2nd and 4th meetings in Eng-

lish.  WOW, did we ever 
rock!  We signed up ten new 
members in the first month of 

this Toastmasters year!  
There’s no stopping us now.  

We were the first club to 
charter in Spain, and in No-

vember we celebrated the 
10th Anniversary of its found-

ing.  In April 2013 we’ll host 
the Spring Area Conference;  
it’s a fantastic three-day 

event.  During the summer 
break we had four members 

get married — two to each 
other!  So you can see the 

atmosphere in our club is a 
very loving one, and it is very 

quickly becoming a club 
where true Leaders are 
made. 

leadership can help us a 
great deal.  This, I believe, 

is where the great value 
of the Toastmasters Lead-
ership Track resides. 

   When we hear about 
leadership, we may tend 

to think about some world 
famous charismatic leader.  

But let’s think about our 
next meeting at the office, 

or our next phone conver-
sation, our next club meet-
ing.  These are the places 

for us to take small steps:  
managing our time better, 

giving constructive feed-
back, originating sugges-

tions for improvement, 
mentoring new members 

through their first projects, 
helping to organize an 
event.  Experience the sat-

isfaction, the pleasure, of 
giving valuable help to 

your fellow club members. 
   Sooner than later you 

will find yourself more 
involved in your club, sens-

   “Where leaders are 
made”.  If you think that 

our current Toastmasters 
International slogan sounds 
pretentious, I agree with 

you. “No one comes to 
Toastmasters to become a 

leader! We all come to 
improve our public speak-

ing”.  Again, I agree with 
you.  Nevertheless, I think 

the slogan is right spot on. 
   I joined Toastmasters in 
the fall of 2007.  As did 

most of us, I came to be-
come a better speaker, 

not a leader. A year and 
a half later I found myself 

training officers for the 
leadership positions they 

would take in their clubs 
and preaching the good-
ness of the Competent 

Leadership manual and 
the Leadership Track. 

What a change!  
   There are many small 

situations in daily life in 
which a small dose of 

ing that the more you give 
to it, the more you receive 

from it.  You may be 
asked whether you’d like 
to take an officer’s role on 

next year’s board.  Don’t 
just say “No”.  I know you 

don’t have time.  Leaders 
never have time — yet 

they engage themselves in 
more and more activities.  

That’s the essence of the 
challenge. 
   As with public speaking, 

here in Toastmasters is 
where you can try, and 

test yourself, with the best 
safety net I know of.  It’s a 

uniquely constructive at-
mosphere, ready to give 

you feedback on your 
leadership actions.  There 
is no way back from be-

coming a better leader.  
Each and every step 

counts.  Just by reflecting 
about it, the leader in you 

is being formed. 

Toastmasters – “Where Leaders Are Made” 
By Javier Irastorza 

Mediterranean Spirit    

 

“A GOOD MEETING 

SHOULD BE FUN, 

EDUCATIONAL AND 

ENTERTAINING.  IT’S 

EASY TO SAY, BUT … 

IT’S A LOT MORE 

DIFFICULT TO PUT 

INTO PRACTICE.” 

— DIANE OATLEY 

“Last Night Rocked” 
By Diane Oatley, Vice-President Membership 
Mallorca Wordsmiths 

Diane Oatley, CC / CL, is Vice-
President Membership of Mal-
lorca Wordsmiths 

Javier Irastorza is a 
former Madrid Area 
Governor and cur-
rently a Toastmaster 
in Toulouse, France 
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“EXPERIENCE THE 

SATISFACTION, THE 

PLEASURE, OF 

GIVING VALUABLE 

HELP TO YOUR 

FELLOW CLUB 

MEMBERS.” 

— JAVIER IRASTORZA 

Mallorca Wordsmiths’ 

10th Year Anniversary 



For more info visit: 
www.toastmasters.org  

Toastmasters - Where leaders are made 

 

Mediterranean Spirit    

Want your picture 
here? Got interest-
ing news worthy 

of being pub-
lished? 
 

Ask your VPPR 
how you can con-
tribute to Mediter-

ranean Spirit. 

About PRESTIGIOUS SPEAKERS 

TM Club 
By Arthur Waters, Secretary, Prestigious 
Speakers 

Prestigious Speakers TM Club was founded in 2005 
as a club that would operate with and maintain the 
highest level of use of the English language while still 
inviting an international membership — more than 20 
different nationalities are currently represented within 
the club’s roster of fewer than 50 members. 
Facebook page: http://www.facebook.com/
prestigious.speakers 
YouTube Channel: http://www.youtube.com/user/
PrestigiousSpeakersB 

Promoting Toastmasters – Creation of a Video Spot 
By Marion Chevalier, President of Barcelona Toastmasters 

   It took some time and effort, 
but it’s now live: Toastmasters has 

a new promotional video to show 
the Barcelonese how much they 
need to visit our clubs!  It was 

initiated by Javier Macias, as the 
VPPR of Barcelona Toastmasters 

Club;  later, Carmen Pazos took 
the lead and coordinated the 

project until it was accomplished. 
   She agreed to answer our 

questions for Mediterranean Spirit: 
- Tell us about the objectives you 
wanted to achieve with this video. 

   The video had the goal of 
promoting Barcelona Toastmas-

ters Club. The target audi-
ence was people who wish to 

improve their communication skills 
and who also could commit to the 

club by attending its sessions and 
participating in roles and activi-

ties. 
- How did you come to lead the 
project when someone else, the 

VPPR, had started it? 
   Everything started with Javier 

Macias, the VPPR.  He asked for 
volunteers to work on a video 

project, and almost 10 people 
volunteered!  Each of them con-

tributed with different great 
ideas, so the VPPR decided there 
really should be two projects, one 

a video spot, and the other a 
documentary. Javier focused on 

the documentary, while I took 
over coordinating the video spot. 

- What lessons have you learnt 
from this leadership experience? 

   Personally, it was a challenge 
to me to balance my already-

organized professional and per-
sonal life with a new activity that 
ultimately required more time 

than I had originally thought it 
would.  The main thing I learned 

was to realize which key team 
members could really commit to 

the project.  Riccardo Agostini, 

Ana Villar, and Jesús Salillas 
provided great ideas, tech expe-

rience, recording, and music, and 
they also were a great support 

and help during the project’s 
execution.  KUDOS to them! 

   To see the video, go to: 
 http://vimeo.com/46102709  

Toastmasters Clubs in Areas H1/H2, Spain, District 59  
Mallorca Wordsmiths (H1) 
Every Wednesday, 20:30-22:00 
Hotel Amic Horizonte, Palma de Mallorca 
www.mallorcawordsmiths.org 

mallorcatm@gmail.com 

  
Prestigious Speakers Barcelona (H1) 
1st, 3rd & 5th Tuesdays, 19:30-21:45 
Casa Orlandai, Barcelona 
www.prestigiousspeakers.com 

info@prestigiousspeakers.com 

  
EADA Toastmasters (H1) 
2nd & 4th Mondays, 19:30-21:00 
EADA Business School, Barcelona 
http://www.eada.edu/es/comunidad/
alumni/  pbosworth@eada.edu 

 
COTY Toastmasters Club (H1) 
2nd & 4th Tuesdays, 15:00 
COTY, Granollers 
http://district59.eu/portal.php?
page=1&c=646 tama-
ra_valenzuela@cotyinc.com  
 
HP Toastmasters Barcelona (H2) 
2nd & 4th Thursdays, 13:00-14:00 
Hewlett Packard Sant Cugat del Vallès 
hp-toastmasters-bcn.blogspot.com 

benjamin.vogensen@hp.com 

  
Barcelona Toastmasters (H2) 
Every Wednesday, 20:00-21:30 
EAE Business School, Barcelona 
www.bcn-toastmasters.com 

info@bcn-toastmasters.com 

BCN Pride Toastmasters (H2) 
Every Thursday, 19:30-20:30 
Caixa Catalunya Obra Social, Barcelona 
www.bcnpridetoastmasters.net 

info@bcnpridetoastmasters.net 
  
Agora Almeda Toastmasters (H2) 
Every Thursday, 13:00-14:00 
WTC Almeda Park 2, Cornellà de Llobregat 
http://almeda.toastmastersclubs.org/ 

kai.steinbach@gmail.com 

  
Sagrada Familia Toastmasters (H2) 
1st & 3rd Mondays, 19:30 

Espai Social Sagrada Familia (CX Espai) 

C/Mallorca, 456 (corner C/Padilla), Barcelona 

www.sagradafamilia-toastmasters.com   
president@sagradafamilia-toastmasters.com  

Marion Chevalier, CC / 
ALB, is President of 
Barcelona Toastmasters 
and member of Med 
Spirit’s editing team. 
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Carmen Pazos is a member 
of Barcelona Toastmasters 
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